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The Survey

The staff of DAS TOR con-
sidered a survey of the on-campus
experts in marketing/advertising
useful to students not yet enrolled
in marketing/advertising
courses. The following questions
were designed to give students an
idea of the perspective of their
professors. We consider it essen-
tial that student professor
dialogues regarding all cur-

riculum topics be ongoing to fur-
ther enhance course content.

These are the questions to
which nearly all professors in the
marketing/advertising courses
responded. Ed. note: Dr. Carl
Frear’s response will be publish-
ed in Das Tor’s next issue.

;;rk Are ibere aspecls of the
marketing/advertising program
at AGSIM that set it apart from

comparable programs else-
where?

2. Are there important new
developments in marketing /
advertising, either domestically
or internationally, that should be
interegated into the course of
study here?

3. Is the InierAd prograii 6ver
emphasized?

4. Given the time spent and

great effort empioyed by students
in InterAd, is it fair the course be
designated only 3 units?

5. Is marketing 550 valuable
training for students hoping to
work in marketing?

6. Do you feel that students hav-
ing completed the marketing /
advertising program here
graduate ready to assume entry
level jobs in the field?

Their response follow. §.S.

John Lindholtz

1. The Thundcrterd marketing/advertistog
euwweumnmdﬁd\m(a

phasis in all our courses sets them apart from
their counterparts in nun-of-the-mill MBA pro-

grams.

2. Two elements should be included in
‘Thanderbird’s curriculum, but neither is *new”
and neither has much educational sex appeal.
‘They are just practical.

We should have a strong required course in
Business Communication. Business’ most com-
mom criticism of the MBA (and MIM) industry is
that it turns out people with inadequate writing
and presentation skills. This is the fundamental
business skill - far more important than most of
the principles, theorfes, and formulas we teach.
But our Business Writing class is looked upon by

Indonesia: it's another world.

With 2 population, however, that ranks fifth
largest in the world, and oil reserves that ac-
count for ninety percent of the Souteast Asian
finds, this emerging nation has become the focal
point of many foreign investors.

Under the leadership of General Suharto and
his strongly centralized “new order” govern-

" ment, this series of 13,677 islands, which stretch

“income for the Republic of Indonesia. After gain-

ing total independence from the Dutch in 1949,
Indonesia, formerty the Dutch East Indies,
allowed foreign ofl investors to operate under
concession rights. Concession rights required
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Until Permina, the first consolidation of the
major national oil companies, was formed in
1957, the Indonesian oil industry had been pooriy
mansged.

With the advent of Permina, under the direc-
ticn of Dr. Ibou Sutowo, “n:estorybeginsoh

most students as an advanced second-language
course for foreign students. That's a pity.

A substantial number of our graduates - as
many as 20-25% - go into sales work. If we were
really a pragmatic institution, we would have
(as we once did) a course in selling and sales
management. We do our students 3 disserviceby
senciing them to work prepared for many things
ihey will never do and unprepared for the things
they will do.

3. InterAd attracts attention because it is
public and dramatic and generates a lot of en-
thusiasm among its students. Because of this it
is resented by some whose courses are not public
nor dramatic, and which do not generate en-
thusiasm. This resentment sometimes takes the
form of questions about the course’s worth-
whileness.

The reality, of course, is that it is extremely
worthwhile to the few students (only 7 or 8%)
who take it. It provides them a great manage-
ment experience, a chance to have their work
evaluated by professionals, participation in a
course more respected in the industry it serves
than any other I know, and may open the door to
a job. In addition, it is closer 1o the things people
in business really do than any other course with
which I am familiar.

which [ am familiar.

The intriguing question here really ts why its
worthwhileness is such a concern to those not in-
volved in it.

4. Many courses require a great deal of time
and effort in research papers, plan preparation.
exam preparation. etc. but get iess publicity. 1

courses to give more than three units of credit
for InterAd.

5. 1 don’t know because I'm not familiar with
the course.

6. This is hard to amswer for a couple of
reasons. The first is that theve is no such thing as
a “marketing/advertising " here - there
is only an assortment of courses. The second is
that it is a bit like asking if the soldier is ready
for combat at the completion of Basic Training -
some are, some aren’t, and some will never be. It
depends on the individual.

1 guess I would say that the mature, in-
teiligent, and motivated student who takes four
marketing/ advertising courses beyond WB 350 is
well prepared; the same student with three may
be; and the student with two or less is not. The
student who is not mature, inteiligent, and

Key Managers FromIndonesia

by Connie Dugan

oil company formed in 1968, are now “‘working
together as partners,” added Rana.

In an attempt to appease communist labor
unions in 1965, Sutowo initiated the idea of Pro-
duction Sharing Contractors (PSC). Under PSC,
the more than fifty foreign oil companies in In-
donesia must operate according to conditions set
forth by Pertamina. It is imperative under the
program of “Indooesianization,*’ and the condi-
tions set forth by Pertamina, that foreign oil
companies operating in Indonesia promote na-
tionals into management positions.

One of the largest production sharing contrac-
tors, Huffco, a subsidiary of Roy M. Huffington
Inc., of Houston, has selected AGSIM's INTER-
COM (International Counse! for Management) to
help develop Indonesian managers.

According to Director C. Wolcott Parker, IN-
Imcon'suibrmadexeywmam
will make its Indonesian participants **
more promotabile...They’ll acquire sas «irlaire
and receive hard-management training.”
Parker, who has had over thirty years ex-
perience in international business primarily in
Latin America, remarked that *“Teaching people
to work cross-culturally is our major forte.”

Of the fifteen participating Indonesians in the
Key Manager Program, all work for Huffco with

the exception of Sufyan Rana of Pertamins.

As stated in AGSIM Professor Robert Moran's
book Managing Cultural Synergy. Indonesia
“represents a rich variety of local customs and
traditions found among its diverse people...Bkin-
peka tunggal Ika' translated ‘unity through
diversity' is the national motto of Indovesia.”
The fifteen male Key Manager participants are
from just such typically diverse backgrounds.

Ed Sondakh of Celebes, considers himsell a
“lucky one” in having been selected by his Huff-
©0 supervisor and training department to par-
ticipate in the program.

Dan Matthews of Southern Celebes said be
“‘was impressed with AGSIM. This school is real-
ly fantastic; I never dreamed I'd meet people
from Thailand to Africa all in one place.™

Although Willy Sumakul enjoys joking about
his oppresive four-hour long homework
assignments, be said that with the four rental
cars among them, few of Arizona's attractions
have escaped the Indonesian managers.

In addition to automobiles, Huffco insisted
their managers’ rooms be equipped with televi-
sions.

‘When the gentiemen feel homesick, they pick
up the phooe: but when they're hungry for home-
cooking, they head for the Thai restuarant

motivated can’t take enough courses {5 be
prepared.

One more thing:

ldlmewpoin!unmeswpldnyo(relerﬂngm

upon which a whole career will be built, and as
such, is more important than the subsequent
courses which merely amplify and decorate its
material. The student who thinks of the prin-
ciples course in his fieid as childish is as foolish
as the bood who wants to develop a cannonbail
serve before learning the rules of tennis.

And every student’s Principles courses outside
his major interest field may be the only exposure
be has to these subjects. Unless he thinks that
Accounting, Economics, Statistics, Marketing,
or Management are unimportant in the business
be wiil enter, be is stupid to think of them as kid
stuff.

So let’s grow up and stop taiking babytalk.

'O(hetfacnnymunbunupundonmi

Three of the managers had visited the U.S.
before. Matthews said his biggest adjustment
has been learning lo drive oa the right-hand side
of the road.

the way Americans openly criticize their govern-
ment. “We can criticize our government. ™
remarked Sondakh “but we work through the
group. It has to do with our high synergy socie-
ty,” in which social institutions promote in-
dividual and group development. ‘Our cuitural
background (its emphasis on consensual deci-
sion making and collective respousibility) plays
an important role in every step of our lives,” con-

Denise Parker, one of the managers’ six
language teachers, encourages her students to
get involved with the AGSIM student body.
Although some of them Live with Americans, the
managers are still segregated in that they have
classes apart from other students. “We
discovered, though, that this year’s Huffco group
was at a higher level (in their command of
English) than last year's managers.
“Therefore,” added Mrs. Parker, “they have
had an easier time communicating with other
students. A teacher couldn’t ask for a more ideal

Continued on page 6.
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w/card
Sat., 19th March
Tp.m.-llpm.

CAMPUS NOTES

IM/EX CLUB

Come join us in the pub on March 17th to belp
celebrate St. Patrick’s Feast Day. Free green
beer will be provided between 8:30 and 10:30
compliments of the IMPORT EXPORT CLUB.
There will also be a raffle beid every 3 minutes
and fun Irish bats available. To get everyone in
the spirit, an oid fashioned Irish sing-a-long is
planned. All on and off campus students, facuity
and leprechauns are invited to join in the fun.
Look forward to seeing you there.

The Import Export Club
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Editor's Word

STEAM
High Tech At AGSIM?

The two student organizers of the Computer Club are being inun.
dated with requests from other students for help with computers
Neither organizer can study in the library or coffee shop without
interruptions (rom questioning students. While both organizers
are still willing to help their eager classmates, these interruptions
demonstrate the acute demand for improved computer instruction
and facilities at AGSIM.

Why has the admimstration’s response to this demand been so
siow? Why are the students, who pay tuition to be trained as
business managers, having to organize their own solution to the
lack of computer curriculum offerings?

It is the school s responsibility to provide instruction in this vitaj
area. The glacial efforts of the AGSIM administration to provide
such instruction penalizes several people:

1. Most obviously, the two student leaders of the
Computer Club who offer their time and ser-
vices to fill this void in the AGSIM curriculum,

2. The student body—Eager students seeking to
remedy  their lghorance have lumiled op
portunity to do so.

3. The students and groups who donate their
hardware and software free of charge. This in-
cludes the ASLC who donates the use of their
Radio Shack TRS80 as well as the dozen
students who bring in their Osborns, Apples,
etc., from home so that the Saturday Computer
Club wiil have some hard ware.

4. Certain members of faculty—who want to
assign computer assisted work but must deal
with computer ignorant students as well as
limited facilities.

5. AGSIM’s reputation is also being hurt due to a
growing concern that too many graduates are
computer illiterate.

It appears that while the administration gropes to retrieve the
fumbied computer football, the students have grabbed the ball and
are now running with it.

The Computer Club has a paid membership of 65 and is present.
ly AGSIM’s only serious answer to hands-on instruction. Thirty
other students have been denied membership due to lack of in-
structors and hardware. Moral: The demand is there. Why is this
demand not being met by the administration?

I{ormally invite the AGSIM administration to submit a report of
their intentions to remedy their inertia.

Puddle Jumping

When is the school going to approach the issue of adequate
drainage of its grounds? Flooded walkways and parking lots are
dangerous and aggravating Just because the rest of Phoenix
prefers drench to drainage, this is no excuse for AGSIM. We are
oot like the rest of Phoenix—neither in terms of problem solving
nor in terms of what we pay to live here.

Thougt it rains infrequently here, when it does rain it rains
heavily. The uneven paths and parking lots collect water and
render many common routes useless without scuba gear. I am
tired of ruining shoes while raindancing around bodies of water on
my way to the library.

Nocturnal pedestrians have a double probiem. Poor lighting
facilities in the parking lots aggravate the matter. Not only need
they worTy about the location of puddies (a problem aggravated
by the poor lighting {acilities in the parking lots), but given situa-
tions where they must jump through a puddie, they have no idea
where the deepest part of the water is.

The solution need not be costiy. For example, several years ago,
public institutions faced a cut-off of federal funding if they could
not comply with legislation requiring their public facilities
(including water fountains) to accommodate handicapped
citizens. Instead of building new, costly water fountains which
were jower, some innovative administrators placed paper cup
dispensers near the existing fountains and thus kept their eligibili-
ty status.

Similarty, AGSIM doesn’t need 3 sewer system. It could
however use a few well-placed drainage ditches or directicas for
pedestrians who walk without canoes.

Proposed solution: Build 6 wide bevelled asphait foot bridges
{not more than 2** high over the worst aquatic obstacles).

And/or

Paint a single white line through the parking iots along the paths
which are most elevated and will give students, faculty and ad-
ministrators alikke a chance at reaching their destination with dry
feet.

RULES

CONCERNING
ALLOCATION OF
MONIES

PROGRAM BOARD
1. Individual clubs will be
respoasible for cleaning up
after an event. If any fee
should be incurred, the club's
account will be charged ac-
cordingly.

S iU any civv hoids a
negative balance in their inter-
nal account they must clear
with ASLC before the club will
be aliotted funds for an event.

3. All prizes must be solicited
{from merchants in the area or
turnished by the club.

4. A maximum of funds to be
allotted was set for the follow-
Ing categories:

a. $20 Decorations

b. $10 Publicity fee (posters,
flyers, promo)

€. $144 Max. for beer (4 kegs)

d. $15 Cups

€. $10 ice

{. $30 soda (it is suggested
that generic soda be purchased
in liter botties)

g. $50 wine

b. Equipment for keg of beer
should be obtained from
Buildings and Grounds (large
plastic trashcans)

i. napkins & plates should be
solicited from the cafeteria or
the Thunderbird Room

1. $17 audio equipment fee

Note: The following rules
concerning maximum limits on
the above categories was ap-
plied to all events with the ex-
ception of those events that the
Program Board deemed ap-
plicable to change.

The Spanish Club is sponsor-
ing their Spring Salsa Party,

lots of refreshments, including

free beer and sangria. They
will also be selling tamales,

March 19, on the quad from 9
p.m.to 1 am. They will have

SALSA PARTY

and will raffle an authentic
serape. Tickets for the drawing
are available in the post office.
Drop by the party and enjoy
great salsa music all evening'

Looking for a reason to shed
those pounds? Wanting to get
rid of the donut around your
waist? Has the zipper broken
2g2in o5 oS summer shorts”
Well, LOOK OUT!! On April
30th, here comes the annual
AGSIM International Business
Women's ““THUNDERRUN
FOR SAVE THE

tor of Alumni Services, on
Wednesday, March 16at1:30in
Room 21. Come armed with job
search questions for our
knowiedgeable panelists. The
lecture will be sponsored by the
Liatson Club, your link to
development opportunities.

Would you like to make
yoursel{ more marketable?

Thunderrun For Save The Children

in Das Tor) to guide you

So prepare yourself for the
upcoming “THUNDERRUN
FORSAVE THE
CHILDREN"

Explore Alternaﬁve

— Career Paths —

Insight into job opportunities resume book that will be
in the pot-for-profit sector will  gigringted to more than 100
be given by specialists in the  pot for.profit organizations
area: Dana Hooperof Up With  gypactic and  international,
People, Ken Feit of Dean Wit- Expose yourself to greater
ter, Cordelia Spicer of Career  ayppyument oppartunities and
Services and Tom Kidd, Direc-

include a copy of your resume
in this book. This is open to
first, second and third semes-
ter students for a $2.00 fee. The
deadline for coatributicns is
March 3. The resumes may be
turned in March 28, 29 and 3 to
the Liaison Club table at the

The Liaison Club is compiling a Amy, ext. 474
— Letters
ASLC Funds
To the editor:

W.AC

To the Editor of Das Tor:

‘This letter is in response to the article written
by the ASLC regarding the allocation of student
funds. 1 still have 2 couple of questions which
came to mind after reading where the surpius
funds were speat. First, is the allocation of funds
for the various clubs dependent on the previous
semester’s balance or is it a function of the cur-
reat student body and their ASLC fees or both?
Secondly, I keep bearing rumors about a $4000
mistake made by the ASLC in paying a bill to the
Hilton. Is there any truth in that? A last issue I
would like to address is that there are 935
wswyenmuedud:o(whunpays
$25 which totals $23,375. Could you please give an
outtine of the entire ASLC budget so we can all
meexxﬂyvberewmoneygos?i‘ormmple
could you list the total amount given to the

GAY OASIS

GAY OASIS

CLASSIFIEDS

Student from India,
Nonsmoker, very clean,
and responsible, desires
roommate starting June -
1. Prefer a neat and -
responsible person
preferably of Christian
faith. Please write
before Apr. 28 to Pete
Kurian, Box 2387,
University of Tampa,
Tampa, Fla. 33606-1490.

ONSALE

8" x 10"’ Color Aerial
Photos of AGSIM
3 Different Aerial Views

PROFESSIONAL
alterations. Reasonable
rates. Fittings on cam-
pus. Thursdays, 11-1 in
the TV lounge. Or call

for Appt. at 843-5386.

Sincerely, various clubs, the wages paid to the ASLC
Richard D. Mahooey members, as weil as all other expenses. Thank
you.
Joan Eichhoen
DAC President
From The ASLC Treasurer

Editorial response
mamlwmmmmswnymmmmmm
ty Grieff (German Club V.P./Communications) for her editorial
on the ASLC operations. Now the students have a better
mmmgamwszsmmism
MW.mmwmamMi.e,:we
didnothaveasxrplus.hhngmiskxtommtplmmehamu
mmnmtmsmmwmmmma
weaker situation financially. The fact remains, this semester

moresmdentfundswmbespemonclubevemsmmwaswhst
semester.

Ammndmmmmmam«thaem
new (i.e.: Norwegnnatm).‘l'baenevclubsdonothweabmk
bahmewhnbaekouummaedm:mmww
mmmwmmmmmmwhmam

...............

stock? Clubs on campus are supposed to sponsor student
tivities not “‘put up bail for coke dealers.” ‘ ‘
As for cutting the salaries of ASLC officers by 20%, we
than deserve every penny we get. I put in an average of 22ho
week (that is less than $2 50/hr.), besides the ASLC only paysS?
of the salaries (the school pays the rest). Just to clesr any do
the ASLC will NOT have 2 deficit.
1 would like to conclude by saying the ASLC is a st
organization, run by students, for the benefit of students.

Kots

¥



Pub Flys Again

Yes, despile an emergency take off and a
rather bumpy beginning to the flight. the newly
renovated Pub is starting o stabilize. We know
who the regulars are and as soon as behind the
bar is finished, (contractors will be contractors.
but ours make even that claim only dubiocusly,
we will serve you your Stoly's (James) and VO
(B.E.) even faster.

As the chaos begins to recede, two programs
begin. The first, of course, is the Pub Club. For
all you first semester students (freshmen?, the
Pub Club is an elite group that can be joined only
by drinking one of each of the 70 beers the Pub
carries this semester. Bartenders will keep
track as you progress, and, if you make it before
May 20, 1983, you will join illustrious company
such as the author, Face, and Animal DeWitt
hanging on the wall of the Pub for time in
memorial (on a plaque). To prove your prowess
o your {riends and relatives in Detroit you will
also receive a Pub Club T-ghirt to wear home.

Thesecondpmgramisnewmissemesm.a'nd
for lack of a better name we're calling it the Mug
Club. For a mere $15.00 fee every Mug Club
member receives his very own 15 oz. mug. Big
deal? Well, there’s more. Each mug is
numbered, and remains permanently at the Pub.
The Pub staff will take lovingly good care of it
for you, and if we break it in washing, etc. we
replace it. (If you break it, it's yours.) Upon

gradustion the mug goes with you and. if you
wish, you may “bequeath” your number to a
continuing student or staff member (Dickie?).
The real kicker. though. is that members of the
Mug Club get a 15 oz. beer for the regular 10 oz,
price - 50*. There are only a limited number of
spots available, and sign up begins today. so
hurry.

In other Pub news, tomorrow, on Wed., March
16th the Pub will feature the greatest St
Patrick’s Day moview ever — The Quiet Man.
starring John Wayne and Maureen O'Hara. You
remember — il's the one where the Duke goes
back 10 Ireland after be killed a man in the box-
ing ring. Anyway it's a great flick and it begins
at 9:00. Irish beer, of course, will be on special
and popeorn will be free.

Thursday, St. Patrick’s Day, the Pub will host
a party sponsored by the Export/Import Club.
Free green American beer and reduced rate
Irish beer will compete with authentic Irish
music for top billing.

That’s it for now, except {or one thing. The Pub
is open from two p.m. to one a.m. We serve cof-
fee, soda, fruit juices, and munchies in addition
to alcohol. The Pub doesn't and shouldn't have to
be a place just to get drunk (though that's allow-
ed too). Eight percen! of the time it is quiet and
pleasant. When was the last time you were there
on a night other than Thursday? How about an
afternoon? Stop down. You may be surprised.

Why The TLO?
Why Not?

“Boredom, and particularly the incredible cir-
cumstances of waking up bored, was the oniy
vice Bond utterly comdemned”’

—lan Fleming (From Russia With Love)

Face it!! There are two ways you can take a
break from clawing your way up the corporate
ladder: You can sit around performing the stan-
dard AGSIM recreational activities, such as
rearranging your sock drawer, or you can join
the TLO. As I recently explained to a distinguish-
ed Soviet emigre’, the “Liberation™ in the
Thunderbird Liberation Organization refers to
liberation from boredom: and these methods of
liberation are as numerous and disparate as are
the TLO members themselves, Everyone knows
about the Sunday movies, the martinis, and “The
Game.”” Some have even caught wind of covert
activities planned for the upcoming months. But
how many go beyond the public image and really
take a good look at the club members
themselves? As Smokey Robinson used to say,
“C’'mon - I'll take you there.”

First among equals in the TLO hierarchy is a
man of unmatched sartorial and tonsorial
elegance'amansohandsomethathispmmeis
insured by Lloyd’s of London. Yet, despite his un-
matched sophistication, he is still 2 Man of the
People, as evidenced by his penchant for smok-
ingimportedcigareﬂaandbmblngmsteethaz

When not showing some of the
best lilms on campus or win-
ning Thunderbrains competi-
tions, the TLO relaxes. Imbib-
ing from left to right: Ted
Peck, Lisa Belsito, Peter
Amrein (horizontal and hap-
py), Chris Norman, Lisa
Hayes, Sheppard Clarke and
Dan Lugar. Brett Little ap-
pears in the foreground near
the LV. bottle.

the same time.

Proudly holding down the position of Chief
Troublemaker is a mercurial polyglot of uncer-
tain stability who focuses his boundless energy
and matchless intellect on any problem facing
the organization. A word of warning: Don't mess
with him! You'll probably end up playing the
lead role in a Golden Shower.

Another prominent TLO member spent her
summer working as a secret agent in the employ
of the South Pacific Republic of Nauru. She
became disillusioned when she discovered that
she was being paid with brightly-colored beads
and coconut shells. Better luck next time.

Finally, our sergeant-at-arms. As a teen-aged
gang member in West Covina, he used to shake
down “Mr. T.” for his lunch money. Currently,
he comprises 43% of the available ground
strength of the Rapid Deployment Force, and is
the only person on earth with carte blanche to
talk about Larry Holmes’ momma.

And, of course, there’s Doctor Doom. Need any
more be said?

So, as one can readily see, the TLO is more
than just a collection of intellectuals who sponsor
foreign-policy lectures and win the Thunder-
brains competition — more than just a conve-
nient excuse for creative revelry...

The TLO: It’s not just aclub — it’s an adventure!
— Sheppard Clarke

Mellon Bank Intern:

March 16, 1983—DAS TOR—3

Laura Lukens
A Marketer in The World of Banking

Laura Lukens

by Caroline Hubbell

I was wrong. I admit it. Banking is not a dull
game full of nothing but credit analyses and loan
colleclions. Today's banks are offering extendad
types of services and products to a variety of
customers. While an understanding of financial
concepts is still important, marketing in the
banking worid has come of age.

Mellon National Corporation, one of the largest
U.S. bank holding companies with a worldwide
network covering six continents, offers financial,
trade and operational services These include
not only commercial lending. but alse letters of
credit, clearing accounts and electronic informa-
tion reporting (and many other services as wells.

However, as any business person knows, the
mere availability of a product 1s not enough to at-
tract customers 1t must be marketed
Therefore, Mellon hures a varwely of people -
those who can handle the technical aspects of
finance and those who can also sell 118 services.
And so Melion rightlully comes to AGSIM whose
student body offers the right combination of
skills and background Mellon needs.

Laura Lukens, previously an avowed
marketing major, was hired by Mellon Bank
(headquartered in Pittsburgh, Pennsylvania) as
an intern for this past Fall. She stated that
Mellon wanted someone with a well-rounded
background, not necessarily’ with any banking
experience. ‘“They are looking for someone who
can take initiative ... and is a quick learner ...
They want someone who can take the ball and
run withit.”

While Laura was assigned to the International
Cash Management Section, she was involved in
projects that involved many other areas of the
bank as well. For example, she assisted officers
with account maintenance that required
research into the customer's various types-of
services she or he was receiving. She also com-
piled data for and presented a major pricing pro-
posal involving international cash management
services. Her biggest project, though, involved

the development of a marketing information
system for which she ended up taking sole
responsibility for a period of two months.

Laura felt her tme ot Mellon was 2 very
positive experience because the people were fan-
tastic. They were really willing to help you.”” She
also enjoyed her independence saying, “They
didn't hold my hand at all.”" As she looked back
at her time at Mellon, Laura noted, “| learned so
muchevery day | can't even quantify it... Ilearn-
ed more in four months than | have in 16 years of
schooling.” In particular, she felt that her com-
munication and technical skills improved im-
mensely.

“I learned more in four months
than I have in 16 years of
schooling.”

R S T ——

The only problems she encountered were due
to_the lack of definition - both of the job and of
the hierarchy of command. With her boss gone .
for 6 of the 15 weeks she was there, Laura ex-
perienced more responsibility and in-
dependence, perhaps, than the average trainee
at Mellon.

Laura now hopes to enter the banking field ina
managerial capacity in planning or marketing.
She still wants to “go through a bank credit
training program, though, because it is the enly
way to advance in a bank,”” she stated.

US. banks, perhaps more than any other
American business, are facing challenges and
opportunities heretofore unthought of. The
deregulation of the banking industry is forcing
banks to change and compete at a new level if
they are to survive. Laura Lukens discovered
what an exciting environment banking can offer.
Perhaps other T-birds should take a second look,
too. - *

TYPING WORD PROCESSING - TYPING
{7erm Papers/Theses{ B L SIS
professionallydonet § | etters, Resumes, Term Papers
-N. Cermol_Phoonix . :

location A COMPUTERIZED SECRETARY
sncnn%% A Camelback

R 17th vgnue& amelbac
943-3552 ¢ 943-31 PHONE: 263-5776

for those who are accustomed
to
and expect Quality .....

HEADSET

Precision Hairstyling
Manicures Available

51st Ave. & Northern (Lucky Center)
931-9166

20% off on all services to you

Sist Ave. & T-8ird
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MARKETING/ADVERTISING
SURVEY OF AGSIM PROFS.

Duane Hall

#1. There is no such thing as a graduate
“marketing/advertising” program. Adver-
tising is a sliver of the marketing
discipline, virtually never is named in any
graduate core program at the masters
degree level except as a minor elective, and
is included profusely as a piece of the
marketing mix in any number of other
marketing mix in any number of other
marketing courses across AGSIM's cur-
riculum. Therefore, the proper
nomenclature is ““marketing program.”

2. Asto WB 550, practical work on “live’ cor-
porate problems always is a useful ex-
perience. It may even lead to immediate
job opportunities, which have ocbvious
merit.

73. Any student wishing a professionai
marketing career would be wise to take as
many finance, accounting and quantitative
courses that can be squeezed in, plus
marketing ““core’” courses as WB 450 and
WB 550, as exampies. A practical adjunct
for the avowed international trader would
be WB 449; regardiess ot sne’s major, he or
she will be concerned about and involved
with export/import operations and should
know bow it works before leaving the cam-
pus. I could be faulted on the last recom-
mendation as I teach the course: however,
1 aiso happen to know from experience that
Iam right.

1. Yes, 1 believe the depth of International
Advertising is greater at AGSIN. The InterAd
program is a strength of the AGSIM program.

2. The use of quantitative measures in marketing
must be emphasized. The adoption of the SPSS
(Statistical Package for Social Sciences) pro-
gram and subroutines is a major addition to the
AGSIM program. 1 believe the use and develop-
ment of the computer-based decision models are
essential for the marketer of the %'s.

3.1don’t know. Advertising is not my areaof em-
phasisor interest.

4. 1 don’t know. This is a highly specialized
course offering aimed primarily at those who
wish a career in consumer orented advertising.

pleted WB 450 and already have compieted a pro-
ject in designing a marketing plan an alternative
project may be evolved. Such a project may be in
the area of marketing research, an internship
(highly directed and structured), or the evolu-
tion and development of a comprehensive
marketing plan. Some form of advanced, in-
depth analysis in the form of 2 WB-550 course is
of decided value to the marketing specialist in
marketing bim/her seif.

6. I am most acquainted with marketing
research and research firms. I believe gradustes
are ready to assume entry level positiens in this
area. Shortcomings of graduates are in the aress
of research design and data -analysis. However,
both of these areas are also shortcomings of the

“The student who thinks of the principals
course in his field as childish is as foolish as
the boob who wants to develop a can-
nonball serve before learning the rules of
tennis.”

John Lindholtz

The Questions

1. Are there aspects of the
marketing/advertising program
at AGSIM that set it apart from
Comparable programs
elsewhere?

2. Are there important new
developments in
marketing/advertising, either
domestically or internationally,
that should be integrated into the
course of study here?

3. Is the InterAd program over
emphasized?

4. Given the time spent and
great effort employed by students
in InterAd, is it fair the course be
designated only 3 units?

5. Is marketing 550 valuable
training for students hoping to
work in marketing?

6. Do you feel that students hav-
ing completed the
marketing/.

advertising program
here graduate ready to assume

‘entry level jobs in the field?

.........

1. I have no basis for comparison because I know
of 0o program comparable to AGSIM's. The
other MBA programs can't be used as a com-
parison because most of them have full-fledged
stand-alone Departments which
AGSIM does not have. What we have is a cluster
of courses established on a piecemeal basis over
the years.

2. Definitely. I can speak only expertly on the in-
ternational dimensions. The global markets,
especially in the Asia-Pacific have been so
shaken up by market and product changes that

program
is doing quite a credidle job in attempting to ad-
dress these environmental changes.

3. Generally I believe INTERAD to be a valuahle
course that gives our graduates at Jeast some
feel for the real worid through its hands-on ap-
proach and its crucial link with the real advertis-
ing worid.

4. 1 don’t have sufficient information to form an
inteiligent response to this question.

$. Yes. Again because, as I understand #t, it too
provides hands-on experience for sur

20 that when they are throws into the real worid
there ave 2 minimurn of surpcises.

6. Owr gradustes would de definftely well
MHGMWW“
the job. However, they would be at a loss o con-

.............

L =L

B

Richard Bossert

Professor Bossert SURVEY RESPONSE

Response to guestions 3 & 4

1 do not believe the InterAd program is overem-
phasized. Fewer than 60 students per calendar
year earoll in InterAd. As a comparison over
200 students per year enroll in the International
Finance Workshop. InterAd is a specialized
course for students interested in a rather narrow
field of Marketing. Students do spend much time
and effort on InterAd, but this is by choice. I feel
that students spend as much time and effort in
Marketing 550 and Bank Marketing. The dif-
ference is that InterAd projects are displayed to
the public while the other 2 courses are con-
ducted in a relatively private atmosphere. 1 do
not believe InterAd students should be given any
consideration for additional credit.

Response to question 6

There is nn required marketing/sdvertising pro-
gram at AGSIM. Mature students who-complete
a reasonable number of the available courses
are ready to assume entry level positions, pro-
viding they also bave at least 2 minimum
background in 400 level finance and accounting

subjects.

Paul Schlesinger |

1. I would hope there are not comparable pro-
grams elsewhere. The thing that sets curs apart

- is iis pragmatic empbasis rather than emphasis
on theory. This was one of the great attractions
of this school. The Harvards, Universities of
Chicago, and Whartons would teach theory, we
were unique becatse we taught the practical ap-
proach.

machine which requires sizeabie investment.

3. For those who are interested in a career

Consumer Marketing and are willing to work ex-
tremely hard and get a feeling of great ac-
complishment and the possibility of 2 job, it is
8ot over emphasized. For those not interested in
#, why worry abot #? In the consumer
marketing commanity InterAd has an interna-
tional reputation. Ary number of Ad agencies
<corne out bere to recruit and donate to the school.

4. Yes, and the reason is that it's impossible to
standardize all courses in terms of work load.
Some will always require more effort than
others; you wouid have to re-adjust the entire

everyone {0 agree. It's heiptul that the per
semester work Joad has been reduced.

S Yes, I taught the course for 6 years prior to

last fall. 550 is & “real world™ marketing project -
conducted and spoasored, like InterAd, by a real .

company. The companies bave been highly com-

by student teams. Like InterAd, some of the
companies have hired the students who worked -
€. Yes, I have a drawer full of letters from.

Clarax Company. Tom wrote, “InterAd prepared
Mdlﬂhﬂdlhﬂlmwm
than mest brands assistants, and ipevetore, I
was able 1o pick wp the principais mach quicker. -
R gave me an edge over them. That little odge
was important ‘in an euviramment where -
everyone wants to be the Jeader or, at least, &
respecied member of the same class.
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WORDS

by Kathy Parker

Hi! Hope you all enjoyed the words pasted on
your bathroom mirror last week. Did you prac-

tice being a sesquipedalian all week?
Here are some more:

PERTINACIOUS (pur'te na’ shes) adj. holding
tenaciously to a purpose, course of action, or opi-
nion.

My father remained a pertinacious
disciplinarian during my high school vears,
despite my attempts to convert him.

TOQUE ttok) n. (no, this isn't the toke most of
you are thinking of..) a woman's brimless.
closefitting hat in any of several shapes.

Jackie Kenpedy often wore a toque during her
days as First Lady of the United States.

SOPHISTRY «sof" i stre) n. a tricky, superficial-
ly plausible, but fallacious method of reasoning.

The sophistry of her argument is often too subtie
to be detected at first,

BEMUSE (bi myooz’) v.t. to confuse, muddle, or
stupefy (someone).

The finance professor's jargon hopelessly
bemused most of his students.

IPSO FACTO <ip’ s0 fak’ to) adv. by the fact
itself: by the very nature of the deed.

Learning to read is ipso facto learning to think.

OSTENSIVE (o sten’ siv) adj. 1. clearly or
manifestly demonstrative. 2. ostensible.

A finger to the lips is an ostensive indication of
“Silence!™
EBULLIENCE (i bul'yens) n. 1. a boiling over:
overfiow. 2. high spirits, exhilaration: ex-
uberance.

Qur ebullience during AGSIM's last graduation
party was undimmed by the hotel security
guards who kept threatening us.

prece,

On Sale: Aenal color photos of AGSIM at the

’ . 3
Bochsioce. 36 a
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OFF THE WALL
Another - Unemployment - Related Death
Los Angeles (United Press) A man under the influence of the

mmmcmmwmuybdkvedhewasagopw.
Wmammmamwinmsbackyam,and

suffocated.

Walter Murphey's mother said her son had first started digging
holes last April, staying in then for up to two weeks at a time.

“Last July, they dug him out of the same hole,” she said. “'1
know be was depressed. He couidn't get a job."

S.F Chronicle
91282

By all means use some

A great many peopie

It's not that everyone

time to be alone. See what think they are thinking who's travelled is great;
thy soul doth wear. when they are merely rear- but that everyone who's
—~George Herbert ranging their prejudices. travelled knows they're not
—William James great.
--Editor
Whatever you are by
nature, keep to it; pever Power respect but
desert your line of talent. m:}‘;mmgad. Sometimes it's better to
Be what nature intended miration. compromise — like giving
you for, and you wil] suc- ~Asminov & gunman your wallet w/o
ceed. approving what he’s doing.
—Sydney Smith —Frank A. Clark
VT A A
TYPEWRITERS, T.V.
TYPING SERVICE REFRIGERATORS
USED CARS
Experienced Typist 4 miles from campus
win . Alsowe havea
'836arc! rs,
o Taareenet 20| | ywingsorvis
As 99° per page.
PRESENT Coll Debbie ot 934-7654

PERFORM AT 3pm

PPORMION RIASE CALL SOINE.

STANDARD DEVIATIONS WILL

Spinali's Clothing

Don’t Get Ripped Off With Today's
High Clothing Prices
¥f You Have Any Doubt Look At These Prices.
L Ve / :

AROUND THE

WORLD ON A
SHOESTRING

The Student Travel Catalog
Puts The World Within Reach

The Council on International Educational Exchange (CIEE),
the largest student travel organization in the United States, an-
nounces the publication of the 1983 Student Travel Catalog. Now in
its tenth edition, the $4-page Catalog is one of the most comprehen-
sive, free budget travel guides available. It is an invaluable
source of information on the basics of traveling, studying and

The Council’s Work Abroad program, the only one of its kind
available to U.S. students, provides an opportinity to work abroad
on a temporary basis. By cutting through red tape, CIEE has
helped tens of thousands of students to obtain work in Great Bri-
tain, ireland, France and New Zealand. Participants find that
salaries more than cover the cost of room and board and many
save enough to finance their post-work traveis too.

International work camp summer programs, open to both
students and non-students, piace volunteers in community service
projects throughout Western Europe, Scandinsvia, and Eastern
Europe. Participants are drawn from every corner of the worid
and free room and board help to keep participation costs minimal.

The Catalog also provides information oo study abroad pro-
grams, up-to-the-minute information on international railpasses,
Jow-cost tours, car plans, budget accommodations, trip insurance,
and budget travel guides.

The all-new Regional Guides supplement the ‘83 Catalog with
detailed information on airfares and tours specific to the region
covered: Europe:; Asia/Australia; Africa/South America.

The 1983 Student Travel Catalog and Regional Guides may be
obtained from CIEE, Dept. STC ‘83, 205 East £2nd Street, New
York, NY 10017, (212} 651-1414, or 312 Sutter Street, San Francisco,
CA 94108, (415) 421-3473. Enciose $1.00 for postage and handling.

RAWEIDE ~99P0 TRATEL, L.

Rowhide Travel exponds in AGSIM's
neighborhood! Now we're just 1 mile from

F you!! -
6318 West Bell Rood {Bell Tower Plaza)
979-3381

""NO FEE, WE'RE FREE"

We'll work ‘Gur hides off to get you the iowest possible cirfare
10 your destination.

DISCOVER RAWHIDE'S WORLD
TICKETS BY PHONE — ALL CREDIT CARDS ACCRPTED

1770 WEST BELL ROAD $3 WESTORLL ROAD
(ACROSS FROM TURF PARADISE) (BELL TOWER PLAZA)

942-0214 979-3381
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Indonesian Key Managers continued

Frompage 1.

motivated: they're constantly surprising me
with their rate of improvement Hewdes they e
genuinely nice people

Upon compietion of their tweive week Fnglinh
language classes, the managers will spemd their
remamning seven months Liking general busiiess
courses, classes in human resource develop
ment. basic computer usage and specalized
areas of management such o logistios aeud pur
chasing. Dr  Moran also lectures in cross
cultural traming,

W Parker believes INTERUOM has cor
nered the market “in providing this kind of pro
gram. " and he credits the “magnificent facolty
for making such programs possible Whenever
AGSIM instructors are unavailable, Parker
recruits professionals from all parts of the coun
iry

Parker alse ciled 3 number of ways in whih
INTERCOM benefits AGSIM As a profil center,
INTERCOM's net profit offsets general office
operations. INTERCOM provides the student
body “*with another facet of the world they can
interface with." While the Key Manager Pro
gram ““keeps skills of the facully sharp =1t aiso
offers them the opportunity to earn additional in
come Furthermore, Parker suggested INTER
COM may even attract new facully members

AGSIM has also benefited {rom individual In
donesian Key Manager participants two
managers of the Huffco Community Center have
given lectures on the tourist industry which is
rapidly increasing in Indonesia

For many of the Indonesian managers, the
essence of their stay at AGSIM is cultural
synergy - the joint agreement of two culturally
different groups that they need to unite their ef-
forts in order o achieve their respective goals

I

Back ! right
Derise Parker tracher Bambang SoeKiswanto
Front | right

Wanny Momaga, Fnung Hochanda, Wilv Sumakul, Bambang
Prajogo

Moran's book,
Synergy, Indonesia

donesia.”

As stated in AGSIM Professor Robert
Managing Cultural

variety of local customs and traditions
found among its diverse people...'Bkinneka
Tunggal lka' translated ‘unity through
diversity' is the national motto of In-

“represents a rich

Movie Review:

SOPHIE'S CHUICE, written and Lhrected by
AllerJ Pakula

by Miguel Mitchell
arts writer

This story 1s all too classic a young southern
American writer goes (o hive i New York
Soplie’s Choice, however. quickly outgrows this
stale genre and promises sersousness and subtle-

ty

" Finding a room in 2 Brooklyn boarding house,
Stingo (Peter MacNiwcol) 15 All American and
typically wet behind the ears. The first evenmg
he 15 invited for dinner by two fellow tenants
(lovers:, Sophie (Meryl Streep: and Nathan
tRevin Kitnees He ends apy sortnessingl o gy and
fight 1n which Sophie s subjected to horrendous
verbal abuse by Nathan. Nathan s ke a bad
dream: potent, great when good. Hitlerian when
bad and ever present. Kevin Kline 1s an engag:
ing. mesmerizing actor who can play both ends
of passion, the delightful and the deranged.

Soon Stingo., Sophie and Nathan are an in-
separable threesome and Sophie's story slowly.
artistically unfolds. A daughter of a Polish anti-
Nazi academic, she goes to Auschwitz for steal-
ing a ham. After liberation, she does a lot of liv-
ing and introspecting, winds up in New York.
where she is **saved"’ by Nathan: American and
Jewish, obsessed with the Nazis, brilliant and
amiable most of the time, raving mad during hot
lunar flashes.

Stingo calls Nathan, ‘‘utterly, fatally

" but eventually is tipped off by
Nathan’s brother, a doctor on the other side of
town. No, Nathan is not a Nobel biologist, but
rather the doorman of an impressive laboratory.
The final clue lo Stingo is Nathan's neanderthal
preoccupation with Sophie’s fidelity. When craz-
ed, he never misses an opportunity to accuse:
how come Sophie made it out of Auschwitz alive?
Why are Sophie and Stingo such tight {riends?

This is particularly disconcerting to Stingo.
who, although attracted to Sophie, has the sense
and discretion not to try anything. However, they
do get a lot of talking in and Sophie’s secret past
unravels. Al this point, the film goes into high
gear, flashes back to Europe. where Sophie
speaks subtitied Polish and German. and
becomes lucid.

Stingo also does some research on his own and
finds Sophie’s father to be a tacky, dime-a-dozen
anti-Semitic, killed only accidentally by the Ger-
mans. The film enters a whole new region of
quicksilver — with curtains behind curtains. You
never lee] like you're really getuing it straight.
Nevertheless, you are impressed with Sophie’s
sincerity, her search for truth and her existen-
tialist survival instinct. She, like mankind. is
simultaneously beautiful, innocent and corrupti-
ble.

There are some drawbacks. Once the
threesome lunches in the park and waltzes to a
background, sprung-up-from-nowhere sym-
phoay. There are two “'stream of consciousness”
parratives in Stingo's unalloyed accent which
evoke the Waltons,

Still, the film is a baroque masterpiece of
precision. The pieces are painstakingly fitted
together — the result is seamless. It is
Americana, if one prefers Americana, universal.
if one likes a good story. And 1t is powerful —
when Nathan and Sophie do something terrible.
Stingo stands on the Brooklyn Bridge, where the
three had before saluted American literati
greats. He announces the morning of the
Apocalypse, “excellent and fair.” a lull before
the storm.

Sophie's Choice raises the question of man's
survival. For a postwar, nuclear generation, it
could well become a cult classic.

DAS TOR BREAKING BUDGET;
KELLY TO BLAME

You guys are too much There hasbeensuch a
flood of golden prose coming across our desks
this week, the editors decided to run this issue at
8 pages insteadof §

The problem 1s these larger 1ssues cost extra
€0 evtra Ry offermg the voraoicus T bid
reader this unanticipated expanded coverage,
the F.ditors have put their balance sheet in the
red

DAS TOR’s business manager. the scrupulous
Andrew Previtall, refused to give us s papal
blessing to this decision The excitable editors,
however, did not heed his warning and went

ahead with 1t anyway Se the editors, more
specifically, Brian Kelly, 15 responsible for
breaking the newspaper's budget. (You can tell
he's not studying finance )

Mr Kelly realizes he must lemper his en-
Lhustasm with practicality if he wants to keep his
job

When asked to comment on the solvency of the
DAS TOR and if larger issues mean! fewer
1ssues. Kelly could only quote Robert Frost who
said, “Happiness makes up I height what it
lacks in length ~

Sophie’s Choice

Meryl Streep and Kevin Kline in Sophie’s Choice

Dynatrack System
Ready For Use Friday

By the time you read this the Dynatrack
symmidbem.mmmmum
wmmyatmmmmvmu
m;dyform.’mecounebthemforeveryomm
use and enjoy so do not besitate. Go out and get
some {ree health the fun way right bere oo cam-

”mmamemuatmmm-
nerofmesocccrndd.goabemndﬁnhculty
wmgandfol}mmepeﬁm&ro(meampm
Stmpéyfol}owmesigm;mcymsctwfontour
ycaroldmenulrty!:‘!wt:sevmamn-oum
Ixﬂmammatdonmmwmmehm
course,’mecanseunbemedrcgndle-of
mmam»an'zbe;mnmm—
ywjustmyenjoyyoundi
Mmypaopkh:vemadetbeoymtncksym
possible bere at AGSIM and deserve special
thanks. First, Dennis Corrigan, whose idea it
was to install the course on Campus, Jenifer
Thomas, who graduated last semester, who
mnmmtmm,mw.
who soid the unit to us and gave his commission
u:d}scamtmmescbool.vleusomnkbmm
mwmmmwmm
wmandmemmdmsmdmmdsmm
hzvcbeenextnmdycoopermvewm
mmmmmmmnwmem‘m
mem.ﬂmhnm’smplmmd(ot
%0 they thought), and the Administration who
matched this amount for the payment of the
s.cmpluwwbuymem.nvmbe
mmywwmmny.amcmwhw
2o those students that gave time and evergy last
Friday to belp build and install the course.
GO AND ENJOY — IT ISTHERE FOR YOU!!!
— Charlie Clapp

Slideshow of
Egypt at Pub
Tonight - Tuesday

The Middle East Club is happy to have a slide
show on Egypt tonight, Tuesday at 8-00 p.m. in
the Pub given by those students who studied in
Cairo ( Doug. Craig. Mike and Joe over this past
summer. [t should prove to be a great show! This
will be followed by refreshments and a short
meeling to get ready for Arabic Night which is
scheduled for March 25, We look forward to see-
ing all of you at the Pub tonight!




Fourth Annual Arizona

International Business Luncheon
Outlook On Int'l Trade

David Brayer
Arizona exports continue (o play an important
role in the State's economy, last year growing
twice as fast as manutacturing capacities on the
whale, according to Governor Bruck Babbitt.

Business Luncheon held at the Phoentx Hilton on
Monday, March 7. The well-attended luncheon,
entitied “1983 Focus and Outlook for Interna-

Farm Bureau Federation, and the Arizona World
Trade Association. Speakers included James
Leinenkugal, SR VP and manager of the Interna-
tional Department of the United Bank of
Arizons, who addressed Arizona’s Export
Growth, and J. Paul Lyet, Chairman of the
President’s Export Council AND FORMER
CHAIRMAN OF Sperry Corporation, who spoke
on U.S. competiveness in World Trade.

Mr. Leinenkugal explained that Arizona is
among the top ten states in total exports per
capita, shipping approximately $2.85 bilion
worth of manufactured, agricultural, and

mineral products abroad in 1981. He estimated
that sbout 60,000 jobs are directly related to ex-
ports or tourism. Approximately 20% of the
state's manufacturef goods are exported in con-
trast to 12% in 1977. This is evidence of Arizona’s
commitment to future export growth, he said.
Presently Arizona ranks third among all the
state in its percentage of manufactured products
which are exported.

“This luncheon is a good opportunity for
private business people to meet with their
legisiators and associates in the public sector,™
said Dirk Moonen, an international trade
specialist with AOEPD, co-sponsor of the event.
Mr. Moonen, an AGSIM alumnus, said that his
office is primarily involved in promoting small
and medium-sized Arizona firms in overseas
markets. They also work on reverse investment,
encouraging foreign capital investments in

Another AGSIM alumpus, Cynthia Ogburmn,

Coordinator for the Western Governor's Con-
ference Foreign Trade Program was here in

At right: J. Paul Lyet, Chairman of the
President’s Export Council speaking at the
Arizona International Business luncheon.

Students Jade Barnett, Ann Alderidge and
Phil Duncan meet with AGSIM alumni

Dirk Moonen and Cynthia Ogburn at the

Phoenix Hilton.

LYET'S CHALLENGE TO U.S. BUSINESS

Excerpts from Business Lunch Address

David Brayer
“America’s position of leadership in the world
marketplace is in jeopardy in an increasingly
competitive worid.” This was lhe message
delivered by J. Paul Lyet, Ctinirman of the

Mr. Lyet put forth a challenge to American
business to adjust to ever changing cir-
cumstances affecting the shifting world
economy. He said that American producers must
begin to regard their market as global in scale
rather than restrict themselves tc within our
boundaries. And since the U.S. is the biggest
slice of the world market, it is also the favorite
target for foreign manufacturers.

mmmmmusm

psﬂmwld\vue.llr.l.ydwme
continued strength of the dollar, especially in
relation to the Japanese yen, as a significant
reason “we are being ciobbered in the world
markets.” In addition, be pointed his finger,
mmmﬂc.dmedwmzym
mwpmdmmm are
“pmydexeedvemrrmcymmhﬁon.m-
Wuﬂmmmm
controls.”

Mr. Lyet also came down hard on the Euro-
pean Economic Community for heavily subsidiz-
hgmmo{mdramm&cmd
the recent sale of one million metric tons of sub-
sidized wheat to Egypt as a countermeasure

where Washington chose to use a commaodity as
an export weapon. But in reality this wheat is
part of an enormous U.S. surplus purchased by
the U.S. Government at an inflated price to keep
the disgruntied American wheat farmers ap-
peased. U.S. wheat is sold to Cairo according to
Public Law 480 which demands only a 5% initial
payment and the balance to be collected over
thirty years at 2-3% annual interest commencing

only%0% of the present-day value. So who is real-
ly paying for this wheat? .

Important trade policy decisions have also had

a negative effect on U.S. exports, according to
Mr. Lyet, especially past faflures of U.S. policy
makers to fully appreciate the importance of in-
imminent

repercussions of other countries’ export
strategies. He called on U.S. firms to engage in
better market penetration and more thorough
market research. “We need to design more

industry.

Official export credit financing has been made
available by a number of foreign governments
for years, and this has seriously hampered the
competitiveness of U.S. products, in particular
capital goods. Mr. Lyes said that the United
States needs to mount a determined effort to en-

agreement
February to limit government export financing.
“But,” he said, “In the spirit of carrot and stick

Mr. Lyet observed that 1983 is likely tobe 2
watershed year for trade legisiation. Reciprocity
laws, some giving the President more leverage
to deal with trade issues, have an increasingly

developing countries will have to be dealt with.
But Mr. Lyet was quick to point out that develop-
ing countries import more US. goods than
Europe and Japan combined.

“The renewal of the Export Administration
Act promises to produce legislative fireworks
over foreign policy controls and national securi-
ty issues,” Mr. Lyet commented. ““Are we ready
to allow trade to re-enter our foreign policy
arsenal?”

The real solution lies in concentraion ot increas-

ed domestic productivity, for this is the principle
source of negotiating leverage. “For if we as a
nation cannot compete with the rest of the

fighting defensive actions on the trade front.” Ji
is then that we face the danger of protectionist
policies. “We must tread lightly and carefully
with reciprocity legisiation,” be said, *or it will
blind us from reality.”

delegation to the GATT ministerial meeting last
November in Geneva.

Staggering unemployment and woridwide
recession have caused many of these issues (o
become highly politicized. “Is it any wonder that
demagogues the facile solutions of
protectionism are coming out of the woodwork!"
asked Mr. Lyet.

Alternative suggestions made by Nr. Lyet in-
cluded more vigorous enforcement of our own
trade laws against unfair trade practices and a
Joosening of restrictive laws and regulations that
bave impeded U S. business’ abiltiy to compete
overseas. He said that the signing of the Export
Trading Company Law last fall was a step in the
right direction. : ’

Finally, and perhaps most difficuit,
Washington must do a better job of coordinating
trade and monetary policy. “Uniess the dollar’s
value declines,” Mr. Lyet concluded, “America
can forget about being competitive overseas,
regardiess of our trade policies.”

-/

[ CARROLL'S FOREIGN CAR
VW and other foreign cars

TS0 0000000000000000000000y
CEASTAIN'S AUT0 SERVICE, INC.

6826 NORTH 56th AVE.

¢
4
¢
¢

HA!RSTthgINGSVCOE&JE.ENCE
'25% OFF han 16
Used VWs
ANY SERVICE
WITH THIS AD OR SCHOOL 1.D. ::,:,:;,,:" ,,,;:r
STYLISTS: Linda. Gina, Karen, LouAnn “]2 No. 54“ A".
51st AVE. & PEORIA 979-1185 Glendale

1 block south of Glendale Ave.

FAST Quality Service at Fair Prices
Serving T-Birds for more

Professor Lindholtx ond Dr. R.G_H.

on all makes GLENDALE, ARIZONA 85301

(602) 937-3051

years
for Sale

been satisfied
maony yeors

939-4266

¢
4
¢
¢
¢
:
TOWING & INSURANCE WORK AVAILABLE %
¢

MON -FRI7am - 6 pm
Q SAT 8am - Noon #

¢
¢
M
4
.
¢
M
:
¢ Domestic and Foreign Cars
M
M
¢
M
‘
¢
:
¢ Serving T'Bird’s and Glendale Since 1968

|

—

worid,” added Mr. Lyet, “We will-forever tg-f




P

$—DAS TOR—March 16, 1983

New Drugs To Fight Herpes

A common food preservative, BHT — added to
extend the shelf life of everything from potsto
chips to cooking fats — may have 3 new use:
Penn State biophysicists Alec Keith and Wallace
Snipes report that a solution of the compound
kills the herpes virus, and Key Pharmaceuticals
of Miami is awaiting the go-abesd from the FDA
to begin clinical testing on human volunteers.
Since BHT has already gone through toxicity
trials as a food additive, the researchers expect
approval of the herpes experiments to be more
rapid than usual.

Other promising news:

Research is underway in Finland and the U.S.
with a cottonseed oil extract, gossypol, which
kills both the herpes virus and the microbe that
causes gonorrhea. The drug, used in China as a
male contraceptive, is now undergoing clinical
trizis and experimenters are already forecasting
good resuits.

Also in the testing stage is a drug called ABPP
developed by scientists at the Upjohn Company.
Dr. Harold E. Renis, Ph.D., reports that a cream
containing the drug, applied topically twice daily
for three days, has protected 30 to 90 per cent of
experimental animals against genital herpes.

Dr. Renis says that, rather than acting prin-
cipally on the virus itself, ABPP is thought to
stimulate various parts of the immune system. It
causes whiie blood cells to collect in the infected

destroy the virus. In addition, it spurs interferon

{simplex 1 and 2) from reproducing themselves.

1f applied early during a first ““attack™, the lo-

tion reduces the time lesions are active (and

most infectious) and the severity of jocal and

systemic effects. However, the drug has no im-

pact on pain or preventing recurrences.
Presently

ing) and an intravenous form for severe cases. It
is expected to combat life-threatening infections

and viruses in peopie with defective immune

systems. ,

Now, researchers at McGill University in Mon-

treal have developed an anti-viral substance that
is far more concentrated than acyclovir. The
compound, BIOLF£2, penetrates to deeper
tissues where the virus multiplies. It beals
herpes infections and sores in some animais, and
if applied within 24 hours of exposure, prevents
lesions.

The above appeared in the Mar. '83 issue of
Harper's Bazaar. The Campus Health Center’s

How The Pie Was Divided

Board spent 15 hours reviewing club proposals

A number of criteria are considered in arriv-
ing at the amount of money which will be
aliocated toward each event. The Board looks at
the cultural, educational, and social content, the
club’s bank balance, the cost benefits, schedul-
ing feasibility, past performance of elub spousor
(if applicable), the number of persons
to attend, etc. .

The table below gives a breakdown of the
allocated funds by event and by category. Enter-
tainment includes anything from recorded music
to our school band “Standard Deviations.* For
most major events, the sponsor club and/or
other campus clubs will sell their own food for a
profit and thus, in most cases, no money was
allocated to this category. The funds which were

allocated in the food category for some activities
will go towards light snacks (chips & dip, olives)
which will be served free.

Alcoholic refreshments inciude beer, wine,
ndliqumASDCvﬂMamaxmd‘ua
n«amamawnmm;.m
clubs that serve alcobol are required to provide

The table printed here only includes those
events which are organized by clubs. it does not
include those which are put on by committees
within the ASLC, such as the Talent Show,
Thunderbrains, and Career Day. S0 as you can
see by the host of activities we have in store for
you, this should be a very busy and exciting
semester.

that there were two or more Patricks who have been rolled into
one (how eise could one Patrick have gotten around so much??).
_Anyway, poor Patrick, as we know from his own account (he left

' some writings) was carried off by pirates when he was a tender

sixteon years of age, was taken to northern Ireland and there sold

= asasiave. Heworked for seven years in the total immersion pro-
- gram there, Jearning the language, customs, and habits of the

Irish. (Maybe that’s what we AGSIM students need to be able to
iearn a foreign language - to be carried off by pirates....) Then he

. escaped from his job as.a swineberd and somehow made it home

where he was ordained a deacon, then a priest, then finally a

. bishop. About this time he had a dream that the Irish peopie were

cailing him back to preach the Gospel (they were heathens heavily

. under the influence of the Druidical priests) so with the authority

"". 7 of Pope Celestine be was off to Ireland again, but this time of his

" Apparently the Druids hated him on the spot and made a whole

Jot of trouble for him, for which (even though he was a benevolent

'f “sgity) he was compelied to get back at them by cursing their fertile

iands, their rivers, their tea kettles, and then the very Druids
themseives. The results?? The dreary bogs of Northern Ireland,

" therivers which produce no fish, the kettles that don’t boil and the

Iack of Druids today. After all these miracles, the legend goes,

" Patrick was able to convert the heathens so well that today they

are among the most adamant Catholics in the worid (I'm sure
some of you have heard of Belfast... ) All told, be founded 365 chur-
ches, a school by each church, consecrated a couple of bishops,
established one or two colleges and just generally civilized the

beathens.
. ‘One of the most famous legends surrounding the life of

- - Patrick(s) concerns the one about all the siimy snakes and ugly
- vermins he drove out of Ireland. This story has been improved

upon considerably by successive generations of story-teiling
grandmas and drunken Irishmen. So how did he get them to leave
Ireland? Well, according to the legend, he beat a drum that drove
the serpents crazy and they all left. .

St. Patrick died, it is commonly said, on the 17th of March 483or

thereabouts. His death was much mourned by everyone. His age
at death has been estimated at anywhere from eighty-eight to one
hundred and twenty-one years.
- So when did St. Patrick’s Day become the 17th of March (or vice
versa) in Ireland? Nobody knows exactly when or where, but there
is no doubt that it is now a national holiday there (and don't we
wish it were here at AGSIM, or at least the day after). The
shamrock, or small white clover, which is said to represent the
“Trinity which Patrick preached, is worn by everyone. In Ireland, a
plateful of the herb (this is the shamrock herd, folks) is put on
every breakfast table on St. Patrick’s Day and the master and
mistress of the house are expected to drown the shamrock with
generous amounts of whiskey, then send the bottle to the servants’
quarters (now where did they get a custom like that?) Other
customs include a “Patrick’s pot” which of course contains beer
or whiskey, shared along with oaten bread and fish by many
patriotic, happy Irish revelers onthe 17th.

Anyway, it all boils down to this: St. Patrick is a much-loved
saint in Ireland (don't argue with an Irishman about this) and in
sorne of the smaller hamiets and villages, the legends surrounding
his life continue to hold much water. Speaking of water, one last
thing: one of the legends says that when St. Patrick was banishing
the snakes and toads from Ireland, he chained one humongous ser-
pent by a lake and told him to remain there until Monday. So
nowadays, the story goes, every Monday morning the serpent
calls out in Irish, “It's a long Monday, Patrick.” Don’t we all
agree? HAPPY SAINT PATRICK's DAY and don’t forget to wear

area and apparently triggers their capacity to phone is extension x7230.
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Sports Talk

—Sports do not build characters.

—All athletes are bilingual - it -H

English and profanity. - Gordie Howe

—The way to catch a knuckleball is
to wait until the ball stops rolling and
then pick it up. - Bob Uecker

~Last year wasn’t asgreat asI am,
it’s hard to be bumble. - Muhammad
Ali

—If Howard Cosell was a sport, it
would be Roller Derby. - Jimmy Can-
non

~Last year wasn’t all that bad. We
led the league in flu shots. - Bill Fitch,

coach Cleveland Cavaliers
—I'm playing like Tarzan - and
scoring like Jane - Chi Chi Rodriguez —All 1 had to do was keep turning
—If you drink, don’t drive. Don’t mﬁ,ﬂm’ ,;'""mw > 16 In
even putt. - Dean Martin 0
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